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PRODUCTION WRANGLING - WORKSHOP (1.5 hours) 
A seasoned producer shares the experience of how to build a team and keep them operating together, especially 
when people are working for reduced rates or free. This session covers the nuts and bolts of basic business planning 
and managing workloads. 
 
SHOW ME THE STORY (1 hour) 
A master story-teller examines the age-old question of what makes a compelling (and fundable) screen story and how 
to winnow the wheat from the chaff when generating and developing story ideas.  
 
CHANGE OF SCREEN (1 hour) 
A panel of filmmakers and activists discuss the recent trend towards social activism in documentary.  Is there a real 
difference between social commentary and activism? How does passion for a specific issue affect the quality and 
form of a documentary, and how is documentary able to directly affect the world we live in? 
 
HAPPY HOUR 
Meet and mingle with filmmakers in a more intimate setting. The evening will start with a short showcase of local and 
international talent and "In Conversation" style discussion. 
 
 
Friday 4 May (Day Three) 
 
DOC PITCH: (2 hours)  
Selected Filmmakers pitch their projects to a panel of broadcasters, funders, sales agents 
 
TRANSMEDIA NARRATIVES: Masterclass (2 hours)  
A masterclass in the creation of immersive story worlds with an international guest (to be confirmed). 
 
SCREEN-DATING (1 hour) 
Meet your screen-project soul mate. 
 
MIND THE GAP (1.5 hrs) 
There is clearly a gap in documentary funding and development which in turn is affecting the future of documentary 
production in New Zealand. How can this gap be filled? Whose responsibility is it to do so? 
We bring together the NZ Film Commission, broadcasters, production companies, independent doco makers and 
other creative & government agencies to explore a way forward and hope to develop a series of strategies to facilitate 
this. 
 
AFTER PARTY 
Its time to go crazy after the awesome intensity of being on the (Screen) Edge for the last three days. 
 
 

 


